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DrEOY BO
®EJIEPAJILHOE TOCYJIAPCTBEHHOE BIOJKETHOE OBPA30OBATEJILHOE CK
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1. Macnopr ¢ponga ouEeHOYHBIX CPEICTB
B pesynbrare ocBoenus yueonoi aucuuruimasl OI'CH.03 MHocTpaHHBIH S3bIK 00y4Yaronuiics
noipkeH obnanatek npeaycMoTpeHHbIME PI'OC o cnermansHocTr CITO 54.02.01 JIu3aiin (1o
OTpacisiM) 3HAHUSIMU U YMEHUSIMU
ymemp:
— obmarbes (YCTHO M MMCBbMEHHO) HAa MHOCTPAHHOM S3bIKE Ha MPOo(ecCHOHAIbHBIC U
MTOBCETHEBHBIE TEMBI;
— TEPeBOAUTH (CO CIOBAPEM) MHOCTPAHHBIE TEKCTHI MPO(PECCUOHANBHON HANPABICHHOCTH;
—  CaMOCTOSITENIbHO COBEPILIEHCTBOBATh YCTHYIO U MUCHMEHHYIO P€Ub, MOTMOIHITH CIIOBAPHBIH
3arac;
B pe3ynbrate ocBoeHUs yueOHOM TUCIUTUIMHBI O0YYarOIHICs T0KEeH
3Hamy:
— nekcuueckuii (1200 - 1400 nexcuyeckux €UHUI]) U TPAMMATHYECKUH MUHUMYM,
HEOOXOIUMBIN I YTEHUS U TIepeBoia (CO CI0BapeM) HHOCTPAHHBIX TEKCTOB
poeCCHOHAIBHON HAIPaBICHHOCTH.

Komnerenuumn:

Kon HaumeHoBaHHe KOMIIeTeHIUH

OK 4 | OcymiecTBasTh MOUCK U UCHIOJIB30BaHUE HHPOPMAINHU, HEOOXOAUMOM ISt

3¢ (EKTUBHOTO BBIOJHEHUS TPOPECCHOHATBHBIX 3a/1a4, MPO(heCCHOHATBHOTO U
JIMYHOCTHOTO Pa3BUTHS.

OK 5 | Hcnonp3oBaTh HHGOPMAIMOHHO-KOMMYHHUKALIMOHHbIE TEXHOJIOTUH B

PO ECCUOHAIBHON e TEIIHHOCTH.

OK 6 | PaGoraTh B KOIIEKTUBE, 3((HEKTUBHO OOIIATHCS C KOJIJIETaMH, PYKOBOJCTBOM,
MOTPEOUTEIISIMHU.

OK 8 | CamoCTOSTENBHO ONPENENATh 3aJaul MPo(eCcCHOHAIBHOTO U JINYHOCTHOTO pa3BUTHS,
3aHMMAaTbhCs CaMO0Opa30BaHUEM, OCO3HAHHO IJIAHUPOBATh MOBBIIICHNE
KBaJIM(DUKAITIH.

OK 9 | OpueHTHpOBATHCS B YCIOBUSAX YaCTOM CMEHBI TEXHOJIOTHI B PO eCcCHOHATbHON
JESITEIBHOCTH.

2. Pe3yabTaThl 0CBOCHHMS Y4eOHOM AUCHUILIMHBI, MOJIEKALIHE ITPOBEPKe
DopMBI IPOMEKYTOUHOHN aTTECTALMU T10 CEMECTpaM:

3 cemectp | Jpyrue ¢popmbl KOHTPOIIS

4 cemectp | [lpyrue ¢opMbl KOHTPOJIS

5 cemectp | Jpyrue ¢popmbl KOHTPOIIS

6 cemectp | [pyrue ¢popmbl KOHTPOJIS

7 cemectp | [pyrue ¢popmbl KOHTPOJIS

8 ceMecTp | DK3aMeH

B pesynpTare mpoMexyTOUHOW aTTeCTallMi MO Y4eOHOW AWUCHUIUIMHE OCYIIECTBISETCS KOMIUIEKCHAS
MpOBEpKa:




OENEPAJIBHOE I'OCYJJAPCTBEHHOE BIOJIDKETHOE OBPA30BATEJIBHOE
YYPEXJIEHUE BBICIIEI'O ObPA3OBAHU

«POCCUMCKNU T'OCYJIAPCTBEHHBIV YHUBEPCUTET
TYPU3MA U CEPBUCA»

CK
PTYTUC

Jluem 3 uz 26

1) cnenyromux YMEHUH U 3HAHUM:

Pe3ysabTarsl 00yyeHus:
YMEHUS, 3HAHUS U
o0mue/mpodeccuoHaIbHbIE
KOMIIeTEeHIIUH

IToka3aTeu oleHKH
pe3yJabTara

@®opMa KOHTPOJISI M OLIECHUBAHUSA

Ymemes:

V¥ 1 - obwmarkcs (ycTHO U
MUCbMEHHO) Ha
WHOCTPAHHOM SI3bIKE Ha
poeCCHOHAIILHBIC U
MTOBCETHEBHBIE TEMBI

Ymeer obmarscs (YCTHO
Y TIHCbMEHHO) Ha
WHOCTPAHHOM SI3bIKE Ha
npodeCCHOHATILHBIC U
MTOBCETHEBHBIEC TEMBI

Jna mexywe2o Konmpons:
BeimoHeHre MpakTHYeCKHX 3a1aHui,
3a4EeTHBIX padOT, MPE3CHTAIIS
Ornenka caMoCTOSTeTbHOM paboTh
o0yyJaronmxcs

s npomedicymounoti ammecmayuu:
npyrue Gpopmbl kKoHTpOIsA(3-7
CeMeCTphI) dK3aMeH (8 cemecTp)

VY 2 - nepeBoauts (co
CIIOBapeM) HHOCTpPaHHBIE
TEKCTHI PO eCCHOHATHHON
HAaIpaBJICHHOCTH;
CaMOCTOSTEIILHO
COBEPILEHCTBOBATh YCTHYIO
Y TIHCbMEHHYIO peyb,
MIOTIOJIHATH CJIOBAPHBIH 3amac

YMmeeT nepeBoauTsh (co
cJIOBapeM)
MHOCTpPaHHBIE TEKCTHI
npogeccuoHaIbHON
HaIPaBJIEHHOCTH;
CaMOCTOSITEIILHO
COBEpIIEHCTBOBATH
YCTHYIO ¥ IUCbMEHHYIO
peub, NOMOIHSTh
CJIOBapHBIN 3a1ac

s mexkyueco KOHMpos:
BrinonHeHue npakTHYecKuX 3a/laHui,
3a4eTHBIX padoT, Mpe3eHTaus
Ornenka caMoCTOSTEeTbHOM paboThI
o0yyJaronmxcs

s npomesicymounoti ammecmayuu:
npyrue ¢popmbl KoHTposi(3-7
CeMeCTphI) FK3aMeH (8 cemecTtp)

3nameo:

3 1 nexkcuueckuit (1200 -
1400 mekCUYeCcKuX €IMHMUII)
Y TpaMMaTHYeCKHi
MUHUMYM, HEOOXOTUMBIN
JUIS YTeHHsI U TiepeBoa (co
CJIOBapeM) HHOCTPAHHBIX
TEKCTOB MPOECCHOHATHHON
HaIPaBJICHHOCTH

3HaeT JTeKCUYECKHi
(1200 - 1400
TMIEKCUYECKUX €TUHUIT) U
rpaMMaTHYeCKHiI
MUHUMYM,
HEeOOXOIUMBIH I
YTEHUs U nIepeBoa (co
CJIOBapeM)
WHOCTPAHHBIX TEKCTOB
npodecCuoHATBHON
HaIpPaBJICHHOCTH

s mexyweco KOHMpos:
BrinosHeHNE TpakTHYECKUX 3aaHUM,
3a4eTHBIX padoT, MPe3eHTAIUS
OneHka caMoCTOSITENTbHON paboThI
o0y4armuxcs

s npomedxcymounou ammecmayuu:
npyrue Gopmbl KoHTpoIsi(3-7
CeMeCTphI) FK3aMeH (8 cemecTp)

2) hopMupoBaHHsI KOMITETEHITHI:

Kon HanmenoBanue @OpMBI U METOIbI KOHTPOJISI K OLIEHKH OCBOEHHUS
dbopMH | KOMIIETEHIIUN pe3yabTaToOB 00y4YeHUs

pyemoi

KOMIIE

TEHIIUU

OK 4 OcCymecTBISATh TOUCK U Jlna mexywe2o KOoHmpous:




nHpOopMaInU, HEOOXOTUMOM
11 3G HEKTUBHOTO
BBITTOJIHEHUS
npodeCCHOHATILHBIX 3a]1ad,
pohecCHOHATLHOTO U
JMYHOCTHOTO Pa3BUTHS

DrEOY BO
®EJIEPAJILHOE TOCYJIAPCTBEHHOE BIOJKETHOE OBPA30OBATEJILHOE CK
(] VUPEXJIEHUE BBICIIEI'O OBPA3SOBAHUS PI'VTUC
/I «POCCUMCKNU T'OCYJIAPCTBEHHBIV YHUBEPCUTET
TYPU3MA U CEPBUCA»
PIYTHUC Jluem 4 uz 26
HCITIOJB30BaAHUC BBIHOJ'IHGHI/IG HpaKTI/I‘leCKI/IX SaI[aHPIﬁ,

3a4eTHBIX padoT, MPE3CHTAIUS

OreHKa CaMOCTOSATENBHOM paboThl 00YJaIOIINXCS
na npomedicymouno ammecmayuu:

npyrue ¢hopmbl KOHTpOJIsA(3-7 ceMecTphl) FIK3aMeH (8
ceMecTp)

OK 5 Ucnonb3oBars s mexkywe2o Kohmpos:
nH(OPMAaLILOHHO- BrinonHeHne npakTHYecKuX 3a/1aHui,
KOMMYHHUKAI[HOHHBIE 3a4ETHBIX paboT, MPE3CHTALIHS
TEXHOJIOTUH B OreHka caMOCTOSTENbHOM paboThl 00YyJarOIIUXCS
npodeCCHOHATBLHON s npomesicymoynot ammecmayuu:
NEeATEeTbHOCTH npyrue hopmbl KOHTpoIIsA(3-7 cemecTpbl) 3K3aMeH (8
ceMecTp)
OK 6 PaboTaTh B KOJUIEKTHBE, s mekywe2o koumpona.:
3¢ GEeKTUBHO 00IIATHCS C BeimonHeHne mpakTHYecKux 3a1aHui,
KOJIJIETaMH, PYKOBOZCTBOM, 3a4eTHBIX paboT, Ipe3eHTalus
NOTPeOUTENIMHU OrneHka caMOCTOATENBHOM paboThl 00yJatOIIXCs
s npomesicymounoti ammecmayuu:
npyrue ¢popmbl KOHTpoJIsA(3-7 cemecTpsl) 3K3aMeH (8
CeMecTp)
OK 8 CaMocCTOATENbHO ONPEAEATh | [na mekyujeco KOHMpos:
3a/1a4u TPOPECCHOHAILHOTO | BhINOTHEHNE TPAKTUYECKUX 3a/ITaHUH,
Y JINYHOCTHOTO Pa3BUTHS, 3a4EeTHBIX paboT, MPE3CHTAIHS
3aHUMAaTbCA OreHKa caMOCTOATENBbHOM paboThl 00yJaroIXCs
camMo00pazoBaHuEM, s npomesicymounot ammecmayuu:
OCO3HAHHO IJIAHUPOBATh npyrue Gopmbl KOHTpoIisi(3-7 cemecTpbl) FK3aMeH (8
MOBBINICHUE KBUTH(UKAIIUN | CeMecTp)
OK9 OpueHTHpoBaThCcs B s mexyweco koumpona.:

YCIOBUSX YaCTON CMEHBI
TEXHOJIOTHH B
npodeccroHanbHOM
NEeSATEIIEHOCTH

BeinonHenne npakTHYecKux 3a1aHuil,

3a4EeTHBIX paboT, MPE3CHTAIHS

OreHka caMOCTOATENBbHOM paboThl 00yJatoIXCs
s npomedxcymounou ammecmayuu:

npyrue Gopmbl KOHTpoIisi(3-7 cemecTpbl) FK3aMeH (8
ceMecTp)

3. KoHTpo/IbHO-N3MepHuTe/IbHbIEe MATEPHAJIBI

MeToauka NPUMCHEHUSA KOHTPOJBbHO-U3MEPUTEC/IbHBIX MATEPHUAIOB

KonTposnb 3HaHMi 00ydaromuxcsi BKIOYAET:
Texywuu koHmpoaw
IIpomesrcymounyio ammecmayuro.

3.2 KOHTpPOJIbHO-U3MepUTeIbHbIe MATEPHAJIbI BKJIIOYAIOT:




OEJNEPAJIBHOE T'OCYIAPCTBEHHOE BIOJDKETHOE OFPA30OBATEJIBHOE CK
VUPEXEHUE BBICIIEIO OBPA3SOBAHIS PI'YTUC
«POCCUMCKNU T'OCYJIAPCTBEHHBIV YHUBEPCUTET
TYPU3MA U CEPBHUCA» P

TunoBslie 3a1aHus IS OLEHKH 3HAHUI M YMeHUIi TeKYIero KOHTPOJIf
KoHTpoJib 1 o1leHKa pe3yJIbTaTOB OCBOEHHUS TEM OCYIIECTBIISETCS MPENOaaBaTesieM B MPOIEcCce
BBITIOJTHEHUS O0YJarOIIUMHUCS 3a1aHUi
1) 3aganus B TecToBOM hopme
2) Keiic-3aganus
3) KoMIIeTeHTHOCTHO-OpHUEHTHPOBAHHBIC 3aTaHUS
4)KoMIIEKCHBIE TPAKTUYECKUE 3aTaHHS

Konumponsho - uzmepumenvnvle mamepuanst 011 meKyuiezo KOHmMpoas no y4eoHou
oucyuniune

TecTbI

Has 3 cemecTpa

Bapuanr 1

1 Bill Gates spends most of his lime ........ his company

A running B framing C working

2 If you have...you should see the dentist.

A cough B flu C toothache

3 | could hear the thunder in the distance

A rumbling B wailing C blowing

4 Angie was wearing a beautiful ring.

A velvet B silver Csilk

5 Our department store offers a wide... of goods at very low prices
A range B sale C fashion

6 People ... Kate Winslet for her beauty and talent

A look B admire C watch

7 Mora was wearing a beautiful long ... skirt

A light blue silk B silk light blue C sik and light blue

8 The purple cardigan is much ... than the grey one.
A the most expensive B expensive C more expensive

9 | could hear the children singing.............

A sweet B sweeter C sweetly

10 Look at the tree! It........... fall.

A will B isgoingto C going to

11 If Jackie......... hard she will pass her exams.

A studies B studying C will study

12 | think this sweater is not as.....as that one

A nice B nicer C nicest

13 When I............ to the supermarket I'll buy some eggs
A will go Bamgoing Cgo

14 There are......... carrots in the lodge. You don't have to buy any.
A afew B few C any

15 I think I.......... the chicken soup, please

A will have B am going to have C have



®EJIEPAJILHOE FOCYJAPCTBEHHOE BIOJDKETHOE OBPA3OBATEJILHOE CK
_ VUPEXJIEHHME BBICHIET'O OBPA3OBAHHS PI'YTUC
«POCCHUUCKHUU I'OCYJAPCTBEHHBIU YHUBEPCUTET
TYPU3MA U CEPBUCA»
Jlucm 6 uz 26
Bapuanr 2
1 Diana has been living here......... twenty years.
A since Bfor Cin
2 | saw Mike hut | didn't talk to him because he was deep............ thought
Ato Bin Cfor
3 Peter ............ his head on the cupboard
A banged B twisted C burnt
4 It's gong to rain, there are clouds... overhead
A gathering B grabbing C stepping
5 | found a brightly-coloured....on the beach.
A shell B sand C spot
6 The early morning air was cool and...........
A hot B warm C mild
7 If you try to walk on ......you'll sink
A quicksand B avalanche C hurricane
8 Roy gives guided ........... Of the island every summer
A attractions B toursC lines
9 Don .......... his fishing line into the water and waited patiently for the fish to bite
A cast B curled C rocked

10 Robert was alone m the house; all he could hear was the sound of thunder............
A sweeping B shaking C rumbling
11 We had just left the beach when the.. came in

A tide B shore C coast

12 If I ... enough money | would buy a new car.

A had B have C am having

13 Il my work early I'll call you.

A finished B will finish  C finish

14 If you ............... go anywhere where would you go?
A can B could C had

15 I'm sure Mike would win the race if he......... hard enough
A will train B would train C trained

s 4 cemecTpa
Bapmuanr 1
1. Ann........ shopping every day.
A is going B goes C go
2. Frank and Henry......... tennis now.
A are playing B play C were playing
3. We haven’t got.......apples.

Ano B some C any
4. “.....1watch TV now?” “No, clean up your room first.”
A Must B ShouldC Can

5. I’d like a....of milk, please.
Abar B box C carton
6. Betty is......than Jane.



OENEPAJIBHOE I'OCYJJAPCTBEHHOE BIOJIDKETHOE OBPA30BATEJIBHOE

CK

_ VUPEXJIEHHME BBICHIET'O OBPA3OBAHHS PI'YTUC
«POCCHUUCKHUU TOCYJAPCTBEHHBIA YHUBEPCUTET
TYPU3MA U CEPBUCA»
Jluem 7 uz 26
A taller B the tallest C as tall

7. There is a red car in the street....car belongs to my friend.
AThe B A C Some
8.......touch the iron. It’s very hot.

A Can’t B Don’t C Shouldn’t
9. There......... a lot of people at the cinema last night.
Ais B are C were

10.......your jumper. It’s a bit chilly.

ATakeon B Take off C Put on

11.My new flat has central......, so it’s really warm.

A heating B system C wardrobe

12.If you give somebody something, e.g. a drink, you say: “..”

A Please. B Not at all. C Here you are.
13. ... to my party tomorrow?
A Will you come B Did you come C Have you come

14 Look at the clouds! I think it.....soon.
Aisraining B was raining C is going to rain

15 She wasn’t at home when the telephone...........
A'isringing B ringsC rang

Bapuanr 2

1 Tell me about your holiday in England. What was the weather...?
A look B like C nice

2 Excuse me, howdo I....... to the post office from here?
Aget B walk Cgo

3 He’s an early bird and he.....gets up late.

A always B usuallyC never

4. If you don’t study, you.....pass the exam.

A don’t B didn’t C won’t

5. Jones is.......of all the players in our basketball team.

A as short B not as short C much shorter

6. “Thank you very much indeed.” “......”

A Very well. B Please. C You are welcome

J . to London?

A Are you ever B Will you ever be C Have you ever been

8. The window......... by some boys playing football yesterday morning.
A broke B was broken C had broken

9. Careful students do not.....mistakes.

A make B have C get

10. Yesterday | attended........ a boring lecture that I nearly fell asleep.
Atoo B as C such

11. I...... in the garden when it started to rain.

A worked B was working C had worked

12. If you want someone to give you something, you ask..... it.

Afor B from C on

13. This is a no-entry area. We.....go in. If they catch us, we will be in trouble.




OENEPAJIBHOE I'OCYJJAPCTBEHHOE BIOJIDKETHOE OBPA30BATEJIBHOE

CK

_ VUPEXJIEHHME BBICHIET'O OBPA3OBAHHS PI'YTUC
«POCCHUUCKHUU TOCYJAPCTBEHHBIA YHUBEPCUTET
TYPU3MA U CEPBUCA»
Jlucm 8 uz 26
A must B can C mustn’tt

14. “Why are you late?” “Because I....... my bus.”
Alost B spent C missed

15. Janet has bought..... .pine furniture for her bedroom.
A some B many C a number of

s 5 cemecTpa

Bapmuanr 1
1. We’re going to the cinema. Why don’t you.......us?
A meet B join C show

2. | like girls.....are pretty.

A who B whom C which

3. John doesn’t smoke,........ ?

A'is he B isn’t he C does he

4. Ted leads a very healthy lifestyle. He.....drinks nor smokes.
Aor B nor  C neither

5. Paul moved.......... last month.

A home B house C flat

6........ has ever treated me like that!

A Someone B Everyone C no one

7. l......my dentist tomorrow.

A see B have seen C am seeing

8. Do you know what time......... ?

A the film starts B does the film start C the film will start
9. If I had enough money, I......a new bicycle.

Awillbuy B would buy C bought

10. Pay received on a weekly basis is called a

A perk B wage C salary

11.  Fred’s mother doesn’t let him......television for hours.
Atowatch B watch C watching

12.  If you do not accept an offer, an invitation or a job, you turn it...
A off B back C down

13 ... here long?

A Do you work B Are you working  C Have you been working
14. If a task or a job is challenging, it is very...

A easy B well-paid C urgent

15. Barbara told me she ... to Poland the following year.

A will return B would return C had returned

Bapuant 2

1. If it is about to rain, you might say: “...
A. It looks like rain. B. It stopped raining.

C. It never rains but it pours.

2. Philip ... going for a swim.

A. offered B. suggested C. asked

3. IwishI... drive a car. I think I’ll take some driving lessons.

b




®EJIEPAJILHOE TOCYJIAPCTBEHHOE BIOJKETHOE OBPA30OBATEJILHOE CK
_ VUPEXJIEHHME BBICHIET'O OBPA3OBAHHS PI'YTUC
«POCCHUUCKHUU TOCYJAPCTBEHHBIA YHUBEPCUTET
TYPU3MA U CEPBUCA»
Jluem 9 uz 26
A. can’t B. could C. couldn’t
4. This time tomorrow we ... to London.
Afly B areflying C will be flying

5. He lives on the ... of London.

A outside B outdoors  C outskirts
6. I’ll never forget... her.

A to meet B meeting  C have met
7. Take a jacket with you in case it... cold.

A gets B got C will get
8. He has a reputation for being... to his employees.
A upset B furious C rude

9. My neighbour’s car breaks down a lot. He always ... by the mechanics at the local garage.
Arepairsit B has repaired it C has it repaired

10. I’d rather we ...until tomorrow.

A won’t leave B don’t leave C didn’t leave

11. Oxfam is... to helping the poor.

A qualified B committed C expert

12. Joanna ...English for 3 years before she went to England.

A has studied B has been studying C had studied

13. Richard is.... enough to apply for the job. They are looking for someone with more
experience.

Aold B not old C young

14. It’s a good thing the driver managed to brake just in time. You... killed.
Awouldbe B mightbe C could have been

15. If a car pulls up, it...

A stops B accelerates C drives off

st 6 cemecTpa

Bapuanr 1

1. "Will you water the plants today" *Only if it......cccceeevveeriiieiniiieiieens rain.’

A doesn't B wouldn't  C will

2. If people................ their cars into the city centre, there wouldn't be so much air pollution.
A didn't take B wouldn't take C hadn't taken

3. An artist is the same as a:

A painter B actor C drawer

4. The attic is just under the..

A roof B floor C ceiling

5 A ceiling with a space between it and the floor above from which it hangs is...
A painted ceiling B plaster C suspended ceiling

6 A room for small children is called

A anursery B adining room C adrive

7 On the roof you can find

A chimney B tiles C flowerbed

8 What is NOT a shape

A diamond B line C square

9 space in the corner where two lines meet is...



®EJIEPAJILHOE I'OCYJJAPCTBEHHOE BIO/DKETHOE OBPA30BATEJILHOE CK
VUPEXEHUE BBICIIEIO OBPA3SOBAHIS PI'YTUC

«POCCUMCKNU T'OCYJIAPCTBEHHBIV YHUBEPCUTET

TYPU3MA U CEPBUCAY
Jlucm 10 uz 26

A curve B box Cangle

10.  extending from one corner to the opposite corner is...
A vertical line B triangular  C diagonal

11.  extended in one direction without bending is...

A straight B curved C angled

12.  The opaque curtain produces...

A light B dark C shade

13.  materials that do not block light are called...

A dark B shady C translucent

14.  Which is NOT a secondary colour

Ared B orange C green

15.  two lines that are the same distance from each other along their entire lengths.
A diagonal B curved C parallel

Bapuanr 2

1. having an uneven surface with sharp points means...

A patterned B empty C jagged

2. You bake clay objects in a...

AKkiln B brush C glaze

3. a thin paint made with pigment in water is...

A glaze B watercolour C easel

4. a material used to clean up paint or make it flow smoothly is...
A smock B thinner C clay

5. not shiny is...

A glossy B matte C inkjet

6. Vibrant is...

A. not bright B. Strong C. having black hue
7. complementary colour is...

A. A similar colour B. A dark shade

C. a hue with different primary colours with another one.
8. a design with a repeated image is a...

A. Pattern B. Texture  C flow

9. the state of being even is...

A. jagged B cluttered  C smooth

10. The artist attached the photograph to the paper with...
A. scotch B. tape C. inkjet

11. ...leaked on the table and left a stain

A. ruler B. eraser C.ink

12. Hold the... still so you can draw a straight line.

A. tape B. marker C. ruler

13. a soft substance that hardens when heated is...

A. clay B. pigment C. thinner

14. a material used to clean up paint or make it flow smoothly is...
A. clay B. kiln C. thinner

15. the measurement of screen resolution is...
A. DPI B. USB C. scanner
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Hus 7 cemecTpa

Bapuant 1
1. to create an image with a pen or pencil means to...
A. draw B. stretch C. raise

2. to make something larger in one direction is to...
A. design B.enlarge  C. stretch
3. to plan how something will be created

A. edit B. draw C. stretch

4. to change something in preparation for publishing

A.enlarge  B.raise C. design

5. ...the picture so that it is smaller than the name.

A. sketch B. drop C. reduce

6. I my homework when suddenly a bird flew through my window!
A did B was doing C am doing

7. Shona came to the party wearing a............ dress.

A beautiful red B red and beautiful C red beautiful

8. It......... so heavily outside that we couldn't see out of our window.

A rained B is raining C was raining

9. "Can | have a biscuit now. Mum?" Gina asked

A sweetly B sweeter C sweet

10 Mike was shouting SO .............cc..... that the neighbours could hear him.
A louder B loud C loudly

11 This jacket is £50. Have you got anything.......7

A cheap B cheaper C cheapest

12 "Whose is that................ car?" “It’s my dad's!"

A huge green B green huge C green and huge

13 | AR before, but I think it has stopped now.

A has been snowing B snowed C is snowing
14 Marie iS......ccovrvrnnne girl I've ever seen.

A pretty B prettierC the prettiest

15 How muchisthat .............ccocue..e. blouse?

A cotton purple B purple cotton C purple and cotton

Bapuanr 2

1. The designer had to ...several mistakes from the draft.
A. drop B. erase C. enlarge

2. Make sure to... the image right in the center of the page.
A. sketch B. reduce C. drop

3. The designer wants to... a quick outline of her ideas.

A. erase B. reduce C. sketch

4. If you... the picture any more, it will be too big for the page.
A. reduce B. drop C. enlarge

5. to make part of something darker

A. create B. tint C. shade in

6. Look at that boy! He........... the race.



OENEPAJIBHOE I'OCYJJAPCTBEHHOE BIOJIDKETHOE OBPA30BATEJIBHOE
YYPEXJIEHUE BBICIIEI'O ObPA3OBAHU

«POCCUMCKNU T'OCYJIAPCTBEHHBIV YHUBEPCUTET

CK
PTYTUC

TYPU3MA U CEPBUCA»
Jluem 12 uz 26
A wins B is going to win C will win
7. “Don’t forget to invite Susan to the party." - “Don’t worry. L............ ”?
A will B would C won’t

8. “What are your plans for the future?" - “Well, I like helping people so L..............

A am being B will be C am going to be

9. Hello. I........ to speak to Mr Brown, please.

A would like B like C will

10. When you ....... your homework, please call me.

A will finish B are finishing C finish
11. Jane......... her new boss tomorrow so wish her luck.
A is meeting B meets C will meet

12. Jim.......... the job if he’s late for the interview.

A isn’t getting B won't get C doesn’t get

13. You.......... eat so much junk food. It’s bad for your health.
A won’t B should C shouldn’t

14. What will happen if you......... to work on time?

A don’t get B won’t get C will get

15. I'll do all the housework before I.....the film.

A watch B am going to watch C will watch

s 8 cemecTpa
Bapuanr 1
1. to put something inside of something else
A fill in B. create C. print
2. to add a color to something

A. create B. tint C. shade in
3. to produce something that is the same as something else
A. print B. create C. copy

4. to produce a physical version of something
A. tint B. spend C. print
5. to make or produce something new

A. create B. tint C.fill in

6. Moira was wearing a beautiful long........... skirt.

A light blue silk B silk light blue C silk and light blue
7. The purple cardigan is much........... than the grey one.

A the most expensive B expensive C more expensive
8. I could hear the children singing............

A sweet B sweeter C sweetly

9. Look at the tree! It........ fall.

A will Bisgoingto C goingto

10. If Jackie........ hard she will pass her exams.

A studies B studying  C will study

11. I think this sweater is not as......as that one.

A nice B nicerC nicest

12. When I........... to the supermarket, I'll buy some eggs.
A will go B am going Cgo

....a doctor."
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13. There are........ carrots in the fridge. You don't have to buy any.
A afew B few C any

14. 1 think I........ the chicken soup, please.

A will have B am going to have C have

15. Diana has been living here......... twenty years.

A since B for Cin

Bapuanr 2

1. Use a lighter color to... the text in the picture

A. darken B. highlight C. draft

2. If you ...the picture too much, the details will not be visible.
A. darken B. highlight C. draft

3. The artist... the new book with original drawings.

A. darkened B. illustrated C. reproduced

4. small, specific parts are...

A. details B. concept  C. progress

5. an object made skillfully by hand is ...

A. craft B. utility C. applied arts

6. a type of art involving objects worn on the body is...

A. function B.jewelry  C. applied arts

7. I haven’t been to a football match since I... university.

A started B was starting C had started

8. When Mary.................. home Bob was sleeping in front of the television.
A has arrived B had arrived C arrived

9. To his horror, Joe discovered that someone........ into his home.
A had broken B was breaking C has broken

10. “Do you know where Mike is?” - “No, I.......... him today.”

A haven’t seen B hadn't seen C wasn’t seeing

11. "Have you seen Jamie?............ to find him for an hour.”
AT'vetried B I’vebeen trying Cltry

12. Mr Cox........... as a teacher for twenty years.

A works B is working C has been working

13. “Did you give the books to Dianne?" - "No, because when I arrived at the office she...."
A has already left B had already left ~ C was already leaving

14. When George got home Jenny .............. the plants in the garden.
A has been watering B was watering C has watered
15 1......... Scotland since | was fifteen years old.

A didn’t visit B don’t visit C haven’t visited
TunoBble 3a1aHus 11 OLEHKU 3HAHUN U YMEHUI MPOMEKYTOYHOM aTTeCTAlMHU

KoHTpo/ibHO-U3MepHUTeIbHbIE MATEPHAJIBI JIS1 IPOMEKYTOYHOH ATTECTALMH 110 Y4eOHOH
AUCHHILIMHE

TekcTsl A3 nmepeBoaa U nmepeckasa
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3 cemecTp
Bapmuanr 1
How the Past Influences the Present
The history of graphic design can serve as an excellent source of inspiration, especially if you
study how art and technological developments influenced certain designers. While the entire
history of graphic design is way too long, here are some interesting details to note.
Advertising existed in ancient times. Egyptians wrote sales messages and designed wall posters
on papyrus, while politicians in Pompeii and ancient Arabia created campaign displays.
The lines between graphic design, advertising, and fine art often blurred together until the mid-
1800s. At that time, Henry Cole explained the importance of graphic design to his government
(in Great Britain) in the Journal of Design and Manufactures. Cole went on to become influential
in the growth of design education.
You can see an incredibly successful example of a logo as far back as 1885, when Frank Mason
Robinson created the classic Coca Cola logotype. Yet the actual term “graphic design” didn’t
appear until 1922, when it was coined by the type designer, illustrator, and book designer
William Addison Dwiggins.
Throughout the 20th century, new styles and technologies emerged rapidly, each one exerting
some influence on graphic design. For instance, the Bauhaus movement embraced mass
production and the new machine culture after World War I; after World War 11 photography
began replacing illustrations in most graphic design, and post-modernism brought new materials,
bright colours, and humour to design. And of course with computers came the digital revolution.
3agaHud K TeKCTy:
1). Read and retell the text.
2). Answer the questions:
1. When did the term “graphic design” appear?
2. When did Frank Mason Robinson create the classic Coca
Cola logotype?
3. When did new styles and technologies emerge rapidly?
4. When did the digital revolution come?
5. Did advertising exist in ancient times?
3). True or false:
1. And of course with computers came the era of artificial intelligence.
2. Doctor Pemberton created the classic Coca Cola logotype.
3. Advertising existed in ancient times.
4. The term “graphic design” was coined by the type designer, illustrator, and book designer
William Addison Dwiggins.
5. Egyptians designed wall posters on papyrus.

Bapuanr 2

Graphic designers

Graphic design is versatile. It may embrace a multitude of diverse design-related industries.
However, on the whole design encompasses services provided by professional artists, designers
and image makers. We think graphic design is not just a beautiful visual representation, but a
science in its own right, with its own philosophy and history. It marries painter’s art and
analyst’s precision. After all, any graphic design, operating non-verbal and visual symbols, may
exert great influence on the audience.
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Graphic designers - or graphic artists - plan, analyze, and create visual solutions to
communications problems. They find the most effective way to get messages across in print and
electronic media using colour, type, illustration, photography, animation, and various print and
layout techniques. Graphic designers develop the overall layout and production design of
magazines, newspapers, journals, corporate reports, and other publications. They also produce
promotional displays, packaging, and marketing brochures for products and services, design
distinctive logos for products and businesses, and develop signs and signage systems -called
environmental graphics - for business and government. An increasing number of graphic
designers also develop material for Internet Web pages, interactive media, and multimedia
projects. Graphic designers also may produce the credits that appear before and after television
programs and movies.

The first step in developing a new design is to determine the needs of the client, the message the
design should portray, and its appeal to customers or users. Graphic designers consider
cognitive, cultural, physical, and social factors in planning and executing designs for the target
audience. Designers gather relevant information by meeting with clients, creative or art directors,
and by performing their own research. Identifying the needs of consumers is becoming
increasingly important for graphic designers as they continue to develop corporate
communication strategies in addition to creating designs and layouts.

3ajaHus K TEKCTY:

1). Read and retell the text.

2). Answer the questions:

1. What is the first step in developing a new design?

2. What do graphic designers produce?

3. What factors do graphic designers consider?

4. How do designers gather relevant information?

5. How do graphic designers prepare sketches or layouts?

3). True or false:

1. Graphic designers sometimes supervise 1st year students who follow instructions to complete
parts of the design process.

2. Graphic designers prepare sketches by hand only to illustrate their vision for the design.

3. Graphic designers use specialized computer software packages to help them create layouts and
design elements and to program animated graphics.

4. Designers then present the completed design to the constructor for approval.

5. They select colours, sound, artwork, photography, animation, style of type, and other visual
elements for the design.

4 cemecTp
Bapmuanr 1
Work environment and professional training Working conditions and places of employment
vary. Graphic designers employed by large advertising, publishing, or design firms generally
work regular hours in well-lighted and comfortable settings. Designers in smaller design
consulting firms and those who freelance generally work on a contract, or job, basis. They
frequently adjust their workday to suit their clients' schedules and deadlines. Consultants and
self-employed designers tend to work longer hours and in smaller, more congested,
environments.
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Designers may work in their own offices or studios or in clients' offices. Designers who are paid
by the assignment are under pressure to please existing clients and to find new ones to maintain a
steady income. All designers sometimes face frustration when their designs are rejected or when
their work is not as creative as they wish. Graphic designers may work evenings or weekends to
meet production schedules, especially in the printing and publishing industries where deadlines
are shorter and more frequent.

Graphic designers must be familiar with computer graphics and design software. A bachelor's
degree in graphic design is usually required. Creativity, communication, and problemsolving
skills are important, as are a familiarity with computer graphics and design software.

Jobseekers are expected to face keen competition; individuals with Web site design and
animation experience will have the best opportunities.

3agaHud K TeKCTy:

1). Read and retell the text.

2). Answer the questions:

1. Who can graphic designers be employed by?

2. Why do all designers face frustration?

3. What must graphic designers be familiar with?

4. What do designers show to employers?

5. Why do designers need to be well-read, open to new ideas and influences?

3). True or false:

1. Beginning graphic designers usually need 3 to 5 years of working experience before they can
advance to higher positions.

2. Most graphic designers work in shopping malls and supermarkets.

3. Graphic designers may work evenings or weekends to meet production schedules, especially
in the printing and publishing industries where deadlines are shorter and more frequent.

4. Demand increases for design projects for interactive media - Web sites, mobile phones, and
other technology.

5. Some designers do freelance work - full time or part time.

Bapuanr 2

Printings

Printings comprise an essential part of the company corporate image. Designers use only state-
of-the art technologies and consider all internal and external factors in order to reach the effect
clients are aspiring to in their concept implementation.

Promotional leaflets are one of the most popular and effective methods to advertise the products
to customers.

Booklets. Combining all cost-effective advantages and high information value, booklets are one
of the most efficient and wide-used types of advertising printings. Graphic designers create
booklets that combine clear informational content with beautiful layout and design.

Prospects, menus and catalogues. Well-designed multi illustration prospect, menu or catalogue
will work for the company image for a very long time, making it stand out among other peers
and attracting new clients. Designers can create colourful printings that exceed all client’s
expectations.

Posters and show bills. Hundreds or even thousands of people can see them, that is why
investments in design and development of posters and show bills are so profitable. Graphic
designers create high quality products that will help you become popular.
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3aaHus K TEKCTY:

1). Read and retell the text.

2). Answer the questions:

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?

3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

3). True or false:

1. Low quality printing products with your logo deliver a corresponding image for you.

2. Designers create portfolio that will satisfy all your needs.

3. Designers can create cars with a company logo, which clients and partners will remember for
a long time.

4. Qualitative print and informative texts are enough for the modern reader.

5. Combining all cost-effective advantages and high information value, booklets are one of the
most efficient and wide-used types of advertising printings.

S cemecTp
BapuanTt 1
Working as a Book Designer
Working in book design can mean several things. For some, it may be creating elaborate book
covers and jacket designs from scratch. For others, it may mean hours of detailed-oriented layout
work. Designing a book cover means first understanding the nature of the book, and then the
audience, and in today’s market, creating something that sells. This work may be done as a
freelancer or in-house for a book publisher. When working in book design one can expect to:
Design covers; Design book jackets; Work in page layout; Learn the rules of typography; Work
with deadlines.
Depending on the project, book design and layout can call for all types of graphic design
software. Covers that incorporate photography will most likely be brought into Photoshop at
some point. Others that need original artwork and clever typography will likely be done in a
program like llustrator. For layout of full books, In Design and Quark are used throughout the
industry. Book designers must pay close attention to the legal issues to protect their work. A fair
contract will enable the designer to make additional money for a second printing or paperback
printing that goes beyond the original run of a book.
This allows the designer to share in the success of the product and not give unlimited use of the
design. Designers should also look to get their credit on books they design, which will help to
promote their business.
1) Read and retell the text.
2) Give the right pairs of antonyms:
software, original, forget, legal, success, unlimited, irreplaceable, remind, bright, illegal, failure,
limited, replaceable, hardware, dark, ordinary.
3) Identify the following verb forms:
can mean, means, creating, may be done, incorporate, will be done, are used, will enable, goes,
allows, should look, are hired, have to start out, are producing.

Bapuanr 2



®EJIEPAJILHOE I'OCYJJAPCTBEHHOE BIO/DKETHOE OBPA30BATEJILHOE CK
VUPEXEHUE BBICIIEIO OBPA3SOBAHIS PI'YTUC

«POCCUMCKNU T'OCYJIAPCTBEHHBIV YHUBEPCUTET
TYPU3MA U CEPBUCA»

Jlucm 18 u3 26

Form, Shape and Space in graphic design

Shapes are at the root of graphic design. They are figures and forms that make up logos,
illustrations and countless other elements in all types of designs. Using shapes properly is one of
the keys to successful graphic design. The form, colour, size and other characteristics for the
shapes in a layout can determine its mood and message. Soft, curved and rounded shapes are
perceived differently than sharp, angled shapes. The “white space” or negative space left
between shapes will also significantly impact a design. Experimentation and altering of shapes
within a design can ultimately lead to the desired result.

Current graphics software has transformed the way graphic designers can deal with shapes.
Adobe Illustrator is the most useful tool for shape creation and manipulation. Simple shapes such
as circles, squares and triangles can be created with a click and drag of the mouse. Adjusting
lines and curves using the tools in Illustrator and similar programs can create more complex
shapes, of limitless dimensions. Colours, patterns, opacity and other characteristics of shapes can
easily be altered. It is important for designers to master the shape tools within their favourite
software, as almost any shape that can be imagined can now be created. Form and shape are
areas or masses which define objects in space. Form and shape imply space; indeed they cannot
exist without space.

3agaHus K TEKCTY:

1) Read and retell the text.

2) Give antonyms to the following words: irregular, asymmetrical, impossible, difficult, positive,
background, effective, normal, affect.

3) Identify the following verb forms:

are, make up, can determine, are perceived, will impact, can lead to, has transformed, can deal
with, can be created, can create, can be altered, to master, can be imagined, define, can be

6 cemecTp
Bapmuanr 1
Brand design, development and promotion
Professional branding is a complicated and multilevel process of a brand or a trade mark creation
and promotion including target market analysis, advertising actions, brand positioning means,
naming, visual brand images, brand strategy, analysis of marketing efficiency.
Marketing terms "brand” and "branding” derive from English "brand"” which throws back to
Norse "brandr”, which means "fire, to burn". Brand is a complex of information about a
company, goods, service, including a name, a logotype, corporate style allowing consumers to
define it among multiple competitors, creates its image and reputation at the market of goods and
services. From the legal side brand is a trade mark, defining a producer and belonging to him.
Some authors consider a brand to be a complex of copyright objects, such as a trade mark and a
corporate name.
A brand includes the following components:
1. trade mark name (naming),
2. logotype, symbolising some goods, service or company,
3. corporate style — colours and fonts.
Brand can be a sell and buy object. "Business week" regularly publishes the prices of the leading
brands, where the first ten is Coca-Cola, Google and Microsoft. Each of them costs more than
fifty billions of dollars.
3aiaHus K TEKCTY:
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1) Read and retell the text.

2) Make the following sentences negative:

1. Marketing terms "brand"” and "branding" derive from English "brand" which throws back to
Norse "brandr”, which means "fire, to burn™.

2. Brand creates company image and reputation at the market of goods and services.

3. Some authors consider a brand to be a complex of copyright objects.

4. Brand can be a sell and buy object.

5. "Business week" regularly publishes the prices of the leading brands.

3) Identify the following verb forms:

including, need, throws back, means, can be, publishes, was developed, appeared, influences,
becomes, will multiply, will enhance, will win, include, is used, to promote, aims, are
considered.

Bapuanr 2

What’s in a name?

In the days when Manfred Gotta was still on the staff of a Frankfurt advertising agency, he was
asked to promote a new cat food called “Katzensmaus” (Kittys feast). To a German, the name
might seem vaguely silly, for non Germans it is simply unpronounceable.

The client insisted on keeping the name and Gotta handed in his notice. In future, he decided, he
would devote himself full-time to devising names for new products. Friends and colleagues were
convinced he’d snapped.

But today, at 50, Gotta has his own firm in Frankfurt and makes a tidy living inventing original
names. He came up with the curious word “Xedos” for a luxury limousine, labelled one sporty
little car “Twingo” and hit on “Vectra” for a range model.

Gotta produces names for cars, confectionary and telephones and has over 80 corporate clients in
Europe, Japan and the United States. He charges around 100,000 marks for a name which is to
be used nationally, more than twice that for one which will be suitable on a European scale.
Compared to the development costs of a car or a chocolate bar, it is peanuts. But the name is a
vital part of the image, and often more important than the colour or shape of a product.

A good name, says professional wordsmith Gotta, creates positive associations, can be used
internationally and it is unique”. That goes for Japanese cars hoping to find buyers in Europe and
the US as well as for German beer, which is exported to countries throughout the world. “If you
are a globally active company you need to think in terms of a global identity,” says Manfred
Gotta.

3agaHus K TEKCTY:

1) Read and retell the text.

2) Make the following sentences negative:

1. Gotta’s staff spend weeks doing research to ensure that the world rights to the name are
available.

2. A good name creates positive associations.

3. Name is a vital part of the image.

4. This kind of brainstorming session generally produces several alternatives.

5. Gotta makes a tidy living inventing original names.

6. German beer is exported to countries throughout the world.

3) Give antonyms to the following words: available, important, silly, unpronounceable, future,
full time, original, novel, suitable, positive, rude.
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7 cemecTp
Bapuant 1
Advertising
Advertising is a form of communication that typically attempts to persuade potential customers
to purchase or to consume more of a particular brand of product or service. While now central to
the contemporary global economy and the reproduction of global production networks, it is only
quite recently that advertising has been more than a marginal influence on patterns of sales and
production. Mass production necessitated mass consumption, and this in turn required a certain
homogenization of consumer tastes for final products.
Many advertisements are designed to generate increased consumption of those products and
services through the creation and reinvention of the "brand image". For these purposes,
advertisements sometimes embed their persuasive message with factual information. Every
major medium is used to deliver these messages, including television, radio, cinema, magazines,
newspapers, video games, the Internet, carrier bags and billboards. Advertising is often placed by
an advertising agency on behalf of a company or other organization.
Organizations that frequently spend large sums of money on advertising that sells what is not,
strictly speaking, a product or service include political parties, interest groups, religious
organizations, and military recruiters. Non-profit organizations are not typical advertising clients,
and may rely on free modes of persuasion, such as public service announcements.
3agaHus K TEKCTY:
1) Read and retell the text.
2) Make the following sentences negative:
1. Advertising attempts to persuade potential customers to purchase or to consume more of a
particular brand of product or service.
2. Advertising focuses upon using celebrity power, fame, money, popularity to gain recognition
for their products and promote specific stores or products.
3. The billboards are often lighted.
4. Social network advertising is growing rapidly.
5. The mobile phone became a new mass media in 1998.
3). Give the forms of irregular verbs:
be, spend, pay, write, buy, make, feel, tell, put, sing, forget, show, have, have, know, see,
become, grow, build.

Bapmuanr 2

Celebrities

This type of advertising focuses upon using celebrity power, fame, money, popularity to gain
recognition for their products and promote specific stores or products. Advertisers often
advertise their products, for example, when celebrities share their favourite products or wear
clothes by specific brands or designers. Celebrities are often involved in advertising campaigns
such as television or print adverts to advertise specific or general products.

Media and advertising approaches

Advertising on the World Wide Web is a recent phenomenon. Prices of Web-based advertising
space are dependent on the "relevance" of the surrounding web content and the traffic that the
website receives. E-mail advertising is another recent phenomenon. Unsolicited bulk E-mail
advertising is known as "spam". As the mobile phone became a new mass media in 1998 when
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the first paid downloadable content appeared on mobile phones in Finland, it was only a matter
of time until mobile advertising followed, also first launched in Finland in 2000.

A new form of advertising that is growing rapidly is social network advertising. It is online
advertising with a focus on social networking sites. This is a relatively immature market, but it
has shown a lot of promise as advertisers are able to take advantage of the demographic
information the user has provided to the social networking site. Friendertising is a more precise
advertising term in which people are able to direct advertisements toward others directly using
social network service.

3agaHus K TEKCTY:

1) Read and retell the text.

2) Make the following sentences negative:

1. Advertising attempts to persuade potential customers to purchase or to consume more of a
particular brand of product or service.

2. Advertising focuses upon using celebrity power, fame, money, popularity to gain recognition
for their products and promote specific stores or products.

3. The billboards are often lighted.

4. Social network advertising is growing rapidly.

5. The mobile phone became a new mass media in 1998.

3). Give the forms of irregular verbs:

be, spend, pay, write, buy, make, feel, tell, put, sing, forget, show, have, have, know, see,
become, grow, build.

8 cemecTp
Bapuanr 1
Packaging
Packaging is the science, art and technology of enclosing or protecting products for distribution,
storage, sale, and use.
Packaging also refers to the process of design, evaluation, and production of packages.
Packaging can be described as a coordinated system of preparing goods for transport,
warehousing, logistics, sale, and end use. Packaging contains, protects, preserves, transports,
informs, and sells. In many countries it is fully integrated into government, business,
institutional, industrial, and personal use.
Package labelling (en-GB) or labeling (en-US) is any written, electronic, or graphic
communications on the packaging or on a separate but associated label.
The first packages used the natural materials available at the time: baskets of reeds, wineskins,
wooden boxes, pottery vases, ceramic amphorae, wooden barrels, woven bags, etc. Iron and tin
plated steel were used to make cans in the early 19th century. Paperboard cartons and corrugated
fibreboard boxes were first introduced in the late 19™ century. As additional materials such as
aluminium and several types of plastic were developed, they were incorporated into packages to
improve performance and functionality.
3agaHus K TEKCTY:
1) Read and retell the text.
2) Make up the tag-questions:
1. The design process involves detailed regulatory requirements for the package, ... ?
2. Toxicologists and food scientists need to verify that the packaging materials are allowed by
applicable regulations, ... ?
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3. In many countries packaging is fully integrated into government, business, institutional,
industrial, and personal use, ... ?

4. Packaging can be described as a coordinated system of preparing goods for transport,
warehousing, logistics, sale, and end use, ... ?

3). Give the forms of irregular verbs:

write, make, keep, think, have, take.

Bapuanr 2

The purposes of packaging and package labels

Packaging and package labelling have several objectives:

Physical protection - The objects enclosed in the package may require protection from, among
other things, mechanical shock, vibration, electrostatic discharge, compression, temperature etc.
Barrier protection - A barrier from oxygen, water vapour, dust, etc., is often required. Permeation
Is a critical factor in design. Keeping the contents clean, fresh, sterile and safe for the intended
shelf life is a primary function.

Containment or agglomeration - Small objects are typically grouped together in one package for
reasons of efficiency. For example, a single box of 1000 pencils requires less physical handling
than 1000 single pencils. Liquids, powders, and granular materials need containment.
Information transmission - Packages and labels communicate how to use, transport, recycle, or
dispose of the package or product. With pharmaceuticals, food, medical, and chemical products,
some types of information are required by governments.

Marketing - The packaging and labels can be used by marketers to encourage potential buyers to
purchase the product. Package graphic design and physical design have been important and
constantly evolving phenomenon for several decades. Marketing communications and graphic
design are applied to the surface of the package.

3agaHusl K TEKCTY:

1) Read and retell the text.

2) Make up the tag-questions:

1. Package labelling (en-GB) or labeling (en-US) is any written, electronic, or graphic
communications on the packaging, ... ?

2. Some requirements and symbols exist to communicate aspects of consumer use and safety, ...
?

3. Additional materials were incorporated into packages to improve performance and
functionality,... ?

4. Liquids, powders, and granular materials need containment, ... ?

5. Some types of information are required by governments, ... ?

3). Give the forms of irregular verbs:

write, make, keep, think, have, take.
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BaaHk 0TBeTOB Il TEKYIEr0 KOHTPOJIS
DdUO
I'pynma Bapuant Hara
1. 2. 3. 4, 5. 6. 7. 8. 9. 10. 11. 12. 13.

ITaker npoBepsIOLIEro
ITAJIOHBI OTBETOB VISl TEKYLEro KOHTPOJIs

3 cemectp, BapuaHrt 1
1A 2C 3A 4B 5A 6B 7A 8C 9C 10B 11A 12A 13C 14A 15A

3 cemecTp, BapHaHT 2
1B 2B 3A 4A 5A 6C 7A 8B 9A 10C 11A 12A 13C 14B 15C

4 cemecTp, BapuaHT 1
1B 2A 3C 4C 5C 6A 7A 8B 9C 10C 11A 12C 13A 14C 15C

4 cemecTp, BapuaHT 2
1B 2A 3C 4C 5B 6C 7C 8B 9A 10C 11B 12A 13C 14C 15A

5 cemecTp, BapuaHT |
1B 2A 3C4C 5A 6B 7A 8C9C 10B 11B 12B 13C 14C 15B

5 cemecTp, BapHaHT 2
1A 2B 3B 4C 5C 6B 7A 8C 9C 10B 11B 12C 13B 14C 15A

6 cemecTp, BapuaHT 1
1A 2A3A4A 5C 6A 7A 8B 9C 10C 11A 12C 13C 14A 15C

6 cemecTp, BapuaHT 2
1C 2A 3B 4B 5B 6B 7C 8A 9C 10B 11C 12C 13A 14C 15A

7 cemecTp, BapHuaHT |
1A2C3A4C5C6B 7A 8C9A 10C 11B 12A 13A 14C 15B

7 cemecTp, BapuaHT 2
1B2C 3C4C5C 6B 7A 8C 9A 10C 11A 12B 13C 14A 15A

8 cemectp, BapuaHT 1
1A 2B 3C 4C 5A 6A 7C 8C 9B 10A 11A 12C 13A 14A 15B

8 ceMmecTp, BapuaHT 2
1B 2A 3B 4A 5A 6B 7A 8C 9A 10A 11B 12C 13B 14B 15C
biaHK 0TBeTOB /151 MPOMEKYTOUYHOT0 KOHTPOJIA.
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5[0
I'pynma Bapuant [ara
2.
3.

4.KpnTepm1 H NMOKAa3aTEJIN OIICHUBAHUA

I[.]Iﬂ TEKYLIECIr0 KOHTPOJISA

Ouenka | @opma Kpurepun IToka3aTenu oueHUBAHUS
KOHTPOJIs OLICHMBAHMS
«5» KoHntposbHOE | monHOTa N paboTa BBINOJIHEHA OJHOCTHIO U MTPaBUIIBHO;
3a/laHue IIPaBUWIBHOCTD CZIeJIaHbl ITPAaBUIIBHBIE BBIBOBI.
BBIITOJIHECHUS 12 BepHBIX OTBETOB U 00JI€E - OTINYHO
paboThI-
«4» KoHTtposbHOE | monHOTa N paboTa BBINOJIHEHA IPABUIIBHO C YYETOM
3aJlaHue IIPaBUWIBHOCTD HECYILECTBEHHbIX OLIMOOK
BBITOJTHEHUS paboThl | 9 - 11 BEpHBIX OTBETOB - XOPOIIO
«3» KoHTtposbHOE | monHOTa N paboTa BBINOJIHEHA IPABUIIBHO, HO JIOMYIIEHbI
3a/1aHHe MIPaBUIILHOCTh CYLIECTBEHHbIE OLITNOKHU
BBINOJIHEHUS paboThl | 6 — 8 BEpHBIX OTBETOB - YJIOBJIETBOPUTEIBHO
«2» KoHnTposnbHOE | monHOTa 1 5 BEpHBIX OTBETOB U MEHEE -
3a/1aHHe MIPaBUIILHOCTh HEYAOBJIETBOPUTEIBHO
BBINOJIHEHUS] pabOThI

JlJ1s1 IpOMEKYyTOYHOM aTTecTaluu

Ouenka | ®opma Kpurepun IMoka3arTenu oueHUBAHUSA
KOHTPOJISA | OLleHUBAHUA
«S» Tect MIOJIHOTA U OTBET IOJIHBII U TPaBWJIbHBIN; MaTepual
YCTHBIN MIPAaBUIIBHOCTh OTBETA, | U3JIOXKEH B ONPEAEICHHON JIOTHYECKON
OTBET CTETIEHb IIOCJIEZI0BATENBHOCTH, CTYIEHT YBEPEHHO
OCO3HaHHOCTH, BJIQ/I€ET JIEKCHUYECKUM MUHHUMYMOM,
ITOHVMAaHHUS rpaMMaTH4eCKHe CTPYKTYpPbI BHIOpaHbI U
N3y4YEHHOTO MCIOJIb30BaHbI IPaBUIIbHO, OTBET
MaTepuasa, YeTKOCTb U | CAMOCTOSITEIIbHBIN.
TPaMOTHOCTH PEUH. 3amanus BeIMOTHEHBI 6e3 omuook (90% u
6oJsiee 0ObeMa 3a/1aHu BHITIOJIHEHBI BEPHO)
«b» Tect IIOJIHOTA U OTBET MOJIHBIM Y MPABWIBHBIN; MaTepUail
YCTHBIN MIPAaBUJILHOCTD OTBETA, | U3JIOXKEH B ONPEIEICHHON JIOTHYECKOU
OTBET CTCIICHb IIOCJIE0BATENBHOCTH, IIPU 3TOM JOIYLICHBI

OCO3HAHHOCTH,

ABC-TPU HCCYIICCTBCHHBIC JICKCHYCCKUX /1
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MIOHUMAaHHUS
U3Y4EHHOTO
MaTepuaa, YeTKOCTb U
I'PaMOTHOCTb PEYH.

rpaMMaTHYECKHUX OIIMOKH, UCTIPABICHHbIE 10
TpeOOBaHUIO NPENOIaBATEIS.

3aanus BHIMOIHEHBI BEpHO (75% u Gomnee
00BbeMa 3a7JaHuii BBITTOJHEHBI BEPHO)

«3» Tecr MOJIHOTA U OTBET IOJIHBII, HO TPU 3TOM JIONYIIEeHA
YCTHBIA | IPAaBMJIBHOCTb OTBETA, | CYIIECTBEHHAs OIIMOKA, I HEMOJIHBIH,
OTBET CTENeHb HECBsI3HBIN. B 0TBeTe MpUCYTCTBYIOT IpyObIe
OCO3HaHHOCTH, rpaMMaTHYecKue ommOKku. JICKCuIeckuii 3amac
MMOHUMAaHHUS O€IIHBII U HE COOTBETCTBYET YPOBHIO
M3Yy4EeHHOTO COOTBETCTBYIOIIETO Kypca.
Martepuana, YeTKOCTb U
IPaMOTHOCTb PEYH. 3a/iaHus BBINOJIHEHBI C 11€710M BepHO (50% u
Oosee oObeMa 3aJIaHUi BBITTOJTHEHBI BEPHO)
«2» Tect IIOJIHOTA U IpU OTBETE OOHAPY)KEHO HEOHUMaHHE
YCTHBIM | IPaBUJIBHOCTb OTBETA, | YYAIIUMCS OCHOBHOTO COJAEPKAHHS y4eOHOTO
OTBET CTETIEeHb MaTepHala WK JOMYIICHBI CYIIeCTBCHHbIE

OCO3HAaHHOCTH,
ITIOHUMAaHUuA
HU3Y4YCHHOI'O
Marepuaia, YCTKOCTh U
T'paMOTHOCTBb pCYH.

OIINOKHU, KOTOPBIE YUYallUNiCs HE CMOT
WCIIPABUTD MPU HABOSIINX BOIIPOCAX
npenogaBatens. CTyIeHT HE TIOHUMAET CMBICIT
BBICKA3bIBAHUS U € MOXKET MepeaaTh o0uui
cMmbIcn TekcTa. [lepeBon/mepeckas He
BBITIOJIHEH. CTYJIEHT HE MOKET OTBETUTH Ha
BOITPOCHI IO TEKCTHI, 3a/IaHHbIE
MIPETNO/IaBaTeIIeM.

3a/1aHus HE BBIMOJHEHHI (BBIITOJIHEHO MEHEE
50% 3ananwuii)
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1.

Nudopmanuonnoe odecneyeHue 00ydeHus

Ilepeyennb pexoMeHayeMbIX y4eOHBIX M31aHU, HHTEPHET- pecypcoB,
JAOTOJIHUTEIbHOM JIUTEPaTypPhI

OcHOBHbIE HCTOYHUKH:

Kapnosa T.A. English for Colleges=AHnrauiickuii S3bIK 17151 KOJUIEAXKeH : yueOHoe
nocobue / T.A. KaprnoBa. — Mocksa : KnoPyc, 2021. —
https://www.book.ru/book/939389

2. AHTIIMHACKHI SI3BIK JUIS BCEX crienuanbHocTel : yaeonuk / A I1. Tomybes, A.J1. Xyk, U.B.
CmupnHoBa. — Mocksa : KnoPyc, 2019. https://www.book.ru/book/931742

el el

o

JlonoJHUTeIbHbIE HCTOYHUKH:
MuHH-rpaMMaTHKa aHJIMHCKOTOo s3bika: CripaBounoe mocooue / M.E. Top0OaH. - 3-¢ u3.,
nepepad. u ucnp. - Mocksa: HUL] UH®PA-M, 2020. - 112 c. - ISBN 978-5-16-100935-
2. - Tekcr : anmextponnbiit. - URL: https://znanium.com/catalog/product/1048334
AHrnuiickuii s3bIK : yueo. mocodue / 3.B. ManbkoBckas. — M. : UHOPA-M, 2017.
Pesxxum nmoctyna : http://znanium.com/catalog/product/672960

DJIeKTPOHHBIE PecypChl:

http://www.studv.ru [Toprai st U3yJaromuX aHTJTHHCKUN A3bIK;

http://www.lanR.ru English Online = pecypcbl 1/1s1 ©3ydeHUsI aHTITUICKOTO SI3bIKA;
http://www.englishonline.co.uk - pecypcer fi1st H3y4eHus aHTIIUHACKOTO SI3bIKA,;
http://www.eslcafe.com - mopran [uist CTYACHTOB U ITperoiaBaTelieii: paMMaTHKa, TECThI,
UJIHOMBI, CIICHT

https://my.1september.ru/ - tuuHble KaOWHETHI HaNOOJIEE AKTUBHBIX TIEJATOTOB Ha CaliTe
"1 centa0ps";

www/znanium/com (35C)

http://professionali.ru - coobmiectso "IIpodeccronans”;

www.openclass.ru/ - coodmiectBo "OTKpBITHIH Kiacc";

http://click.email.livemocha.com Joyuaromuii caiit Livemocha;

. www.angloforum.ru - cnennanu3upoBaHHbIil AHTIIOPOPYM;

. www.angloforum.ru/forum/6 - gopym "Jlekcuka";

. www.angloforum.ru/forum/16/ - hopym "AyaupoBanue";

. www.angloforum.ru/forum/13 - popym«/leioBoii aHTTHHCKHID.

https://znanium.com
https://book.ru
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